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I am often asked by undergraduates to advise them about how best to impress 
potential employers at an interview. My response is always – show them you are 
passionate about marketing.  
One way in which the passion can be demonstrated is by taking a professional 
qualification. Even if your Undergraduate Degree or Post Graduate Degree is in 
Marketing it is important to show prospective employers that you are committed to 
making a career in the field. A professional qualification shows dedication and 
passion for the subject and potential employees like this. In particular having a 
professional qualification in digital marketing will impress. 
I believe that having a Chartered Institute of Marketing (CIM) or CAM 
(Communication Advertising Marketing) Foundation qualification for example on your 
CV can greatly improve your chances of getting an interview in marketing. My own 
experience is testament to this and at age of 24 with both a CIM and a CAM Diploma 
on my CV I secured an international marketing position in the Middle East. I know 
the qualifications impressed my future employer and on reflection I am pretty certain 
that without them I probably wouldn’t have had the confidence to apply for the job in 
the first place.     
At The University of Portsmouth we encourage our marketing students to get 
professional qualifications alongside their Degrees. The University provides some 
free additional tuition for students to enter themselves for three professional awards; 
the CIM Foundation Certificate in Marketing, the CIM Diploma in Professional 
Marketing and the CAM Diploma in Digital Marketing. This means that when they 
graduate they can do so with a Marketing Degree and three professional 
qualifications which give them an advantage over other Graduates when applying for 
jobs.   
It’s not only students however that should consider professional qualifications.  It is 
important for those already working in marketing to ensure their skills and knowledge 
are continuously updated .Courses such as CIM or CAM provide an excellent 
opportunity to do this. This month I joined our Undergraduate students for the CAM 
Diploma in Digital Marketing which is one of the free additional professional courses 
offered to students. It provided a good opportunity to ensure practitioner marketing 
knowledge and skills are up to date.  For experienced practitioners working in a non-
digital role such a course will provide an opportunity to demonstrate knowledge of 
digital marketing planning and digital media channels.    
While I have highlighted the CIM and CAM Diplomas  there are other professional 
qualifications run by other bodies. If you are looking to find your first job in marketing 
or looking for ways to add value to your CV for your next career move, then I advise 
you look at an appropriate professional qualification.. Who knows where it may lead 
you to in your career.        
